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WHat makes
the beast

A G I L I T Y  •  J O Y  •  C O M P A S S I O N  •  W I T  •  C U R I O S I T Y  •  C O N F I D E N C E  •  C H A O S  •  I N T E G R I T Y  •  V O G U E

DIGITAL KONG is a one-stop platform providing a 360-degree
approach to marketing solutions. 

A space where creative beasts have come together to help
bring businesses to the cusp of realising their full potential in
this age of Internet.



WHat we do

INFLUENCER 
MARKETING & PR

SEARCH ENGINE 
OPTIMIZATION

SOCIAL MEDIA
MANAGEMENT

PRODUCT & CAMPAIGN
PHOTOSHOOT

SEARCH ENGINE
MANAGEMENT

WEBSITE DESIGN
& MANAGEMENT

PERFORMANCE
MARKETING

EMAIL
MARKETING

BRAND BUILDING &
STRENGTHENING

MARKETING
GRAPHICS
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WHAT HAVE WE 
BEEN UPTO

INDUSTRIES TAPPED

Lifestyle, F&B, Travel, Apparel, Edu Tech,
Tech, Consultation, Accessories, Sports,
Construction and more.

MARKETING GRAPHICS

Social Media Creatives, E-Invites,
Newsletters, Landing Pages, Motion
Graphics, Long Format Videos,
Illustrations, Menus, Posters,
Billboards and more.

10+ 25 LK+



BLOGS & ARTICLES

Off Page and On Page

UI CONSTRUCTED

From ecom D2C to Informative B2B,
we have constructed /revamped
websites to get sales
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WHAT HAVE WE 
BEEN UPTO
10000+

COLLABORATIONS

Category A Influencer
collaborations: Urmi Daga, Diksha
Rawat, Nikhil Kandhari, Ankur
Rathee, Sonia rathee, Riya Jain,
Tejashwar Sindhoo and more
Celebrities: Shahrukh Khan, Sunny
Leone, Suhana Khan, Kartik Aryan,
Manoj Bajpai, Vicky Kaushal

50000+ 100+



DECEMBER 2020

Team's Repertoire of Clients 
From Their Past Experience

DIGITAL KONG |  CONTACT@DIGITALKONG.IN



current client
portfolio

DECEMBER 2020

DIGITAL KONG |  CONTACT@DIGITALKONG.IN



How We Turned Strategy Into Success Stories
A few moments of magic behind the metrics

CASE STUDIES



Collaboration Background

Glen Grant is a renowned single malt Scotch whisky, known
globally for its refined elegance, rich heritage, and timeless
character. With variants like the Arboralis, 10YO, 12YO, and
18YO, Glen Grant caters to an audience that appreciates
craftsmanship, subtlety, and sophisticated experiences.

In an effort to deepen its footprint among premium lifestyle
consumers in India, Glen Grant partnered with Nappa Dori, a
design-first luxury brand rooted in modern Indian minimalism.

BRAND: GLEN GRANT

Key Goal

Captivate affluent single malt drinkers and design-conscious
consumers in Gurgaon and nearby metro areas
Drive visibility and consideration for the Glen Grant portfolio
through a contextually relevant and aspirational brand
association
Achieve a sale target of 1500+ SKUs within the first week of
campaign rollout

X



We approached this campaign not just as a one-time collab—but as a
strategically layered brand movement.

We began by identifying the core overlap between Glen Grant’s audience and Nappa

Dori’s design-conscious buyer. 

We curated a Campaign that blended luxury aesthetics with product storytelling,

capturing the timeless elegance of both brands using a  famous face to capture the

real influence in the market. 

A highly targeted paid media plan was deployed across Delhi NCR, with an ad

frequency of 4–5, ensuring repetition and recall within the premium whisky-buying

segment.

Ads were geo-focused, interest-based, and paired with compelling visual creatives

designed to highlight the exclusive gifting proposition.

Metric Outcome

Sales Target
1500 cartons sold within 14 days of campaign

launch

Targeting Hyper-focused on Delhi NCR, affluent areas

Ad Frequency 4–5 frequency in target group

Reach 6M+ reach across Meta platforms

Retail Footprint In-store branding and visibility across premium
Gurgaon stores



Collaboration Background

Raw Beauty Wellness is a clean, conscious beauty brand rooted in
science-backed formulations and real skin & hair needs. For its Hair
Care Range launch, the goal was to move beyond templated promotions
and build genuine trust in a highly cluttered haircare market.

We identified that real impact would come not from generic influencer
campaigns, but from real results over time. This became the foundation
of the campaign’s creative and strategic direction.

BRAND: RAW BEAUTY

Key Goal

Promoting the new hair care range 
Encourage long-term use and honest, experience-based feedback
by collaborating with influencers & experts months in advance.
 Create a buzz that fuels DM conversations, community curiosity,
and eventually organic discovery.

X



We built a long-lead, high-authenticity campaign that went live after months of silent
seeding:

Texture Diversity First
 Collaborated with 20–25 influencers across hair types — curly, wavy, straight, coily — to

ensure relatability.

Time-Driven Reviews, Not Scripts
 Gave creators months to try the products and encouraged them to post only if the

results worked for them.

Expert-Led Backing
 Partnered with dermatologists and trichologists who integrated Raw Beauty into

routine-driven, informative content.

Zero-Filter Rollout
 Content tone focused on “What changed for me”, “What didn’t” — creating a no-fluff,

raw experience for the viewer.

Metric Outcome

Content Reach Over 2 million+ views on majority of reels

Total Account Reach 13 million+ in one month

Sales Conversion Noticeable shift, Low Poo shampoo is till date their best sellar

Total Likes 30,000+ likes across influencer and brand posts

Community Conversations 1K+ DMs initiated around hair types, routines, & purchase

Organic Sales Growth 35% increase in organic sales post-campaign

Trust Metrics (Qualitative) Increase in shares, saves, and comments around “honesty”

https://www.instagram.com/reel/CiXc0YLAqhV/
https://www.instagram.com/reel/Ch4itDgg0jw/
https://www.instagram.com/reel/Cn4QnmdIHy8/


Collaboration Background

ICONIC Fashion India, known for its fashion-forward, multi-brand
offering, launched its Fall-Winter Collection with a bold aim — to spark
visibility, boost engagement, and fuel rapid digital growth.
The brand had an opportunity to tap into high-impact celebrity attention
while bridging style discovery and entertainment. The moment called for
more than just content — it demanded content that travels.

BRAND: ICONIC FASHION

Key Goal - Make Iconic’s Insta handle - ICONIC

Drive a sharp uptick in Instagram followers through celebrity &
influencer traction.
Higher Engagement: Create content that gets shared, saved, and
sparks conversations — not just scrolled.
Position ICONIC’s Fall-Winter drop as the season’s must-own
wardrobe with credible celebrity face value.

X



We combined celebrity heat with community buzz to deliver layered impact
across every touchpoint:

Centered the entire campaign around ICONIC’s new drop, giving users a real reason to

follow.

Roped in Arjun Kapoor, Kapil Sharma, and Kartik Aryan, and none other than SRK,
releasing content via both their and the brand’s handles to drive massive discovery.

Activated a curated group of lifestyle and fashion creators to showcase the FW pieces in

unique, engaging ways. - The style guides shown with influencers become a cult favuorite

Ran giveaways and poll-driven reels to encourage shares, tags, and organic UGC.

Metric Outcome (2 weeks)

Follower Growth 5,000+ new followers in just 2 weeks

Account Reach 9.9 million+ total reach during the campaign

Engagement 51,000+ accounts actively engaged

Launch Video Views Delivered via celebrity pages

Celebrity Sourcing Arjun Kapoor, Kartik Aryan, SRK

Influencer Activations 15+ Cat A creators across fashion and lifestyle

Contest Participation Boosted tags, shares, and story mentions

After this campaign, the brand engagements didn’t stop. It has multiplied and 
organic the account has been doing extremely well. 

https://www.instagram.com/reel/CnmhV4dq2FB/
https://www.instagram.com/reel/CoSaaWcB5qX/
https://www.instagram.com/reel/Cooy6B6IIct/
https://www.instagram.com/reel/CmMFkRPBQf-/


Collaboration Background

Mona B is a globally recognized, sustainability-first fashion and accessories
brand from the US that made its entry into the Indian market with a fresh,
modern identity.

As a new entrant in India, the goal was to build immediate traction and
generate high-quality reach while introducing the brand’s product diversity —
from travel to corporate-friendly ranges — to the Indian audience.

BRAND: MONA B

Key Goal

Build Brand Visibility 
 Create initial awareness and visibility for Mona B among relevant urban
Indian audiences.

Tap into the Global Legacy
 Leverage Mona B’s established international equity to generate curiosity
and credibility.

Drive Follower Growth
 Ensure consistent new audience discovery and platform growth post-
launch.

Showcase Product Versatility
 Highlight the brand's appeal across travel, lifestyle, and corporate fashion
spaces.

X



To stand out in a saturated category, we focused on personal storytelling
and credible community building:

Partnered extensively with travel creators 
Released a high-energy Brand Launch Video showcasing the collection’s aesthetic,

purpose, and brand story.

Rolled out fun, shareable contests to spike early follower growth and improve retention

through product giveaways.

Created reels focusing on lookbook styling, sustainable features, and “what’s in my

bag” formats.

Metric Outcome

Follower Growth 3000+ new followers in 15 days

Total Account Reach 3.1 million+ in 30 days

Average Reel Views Between 12.1K – 25.2K

Campaign Assets Created
Brand Launch Video, Reels, Contest

Posts

Engagement Hook
Multi-niche influencer campaign &

contests

After this we were able to build their Duffles as a best selling category and Mona B

bags become synonymous with Travel backpacks. To this date, duffle bags as

keywords ranking first on google search.    



Collaboration Background & Challenge

Shantigram is one of Ahmedabad’s largest integrated townships under Adani
Realty, designed to offer The Good Life with thoughtful living, modern
infrastructure, and a connected community experience.

Before partnering with Digital Kong, Shantigram's digital presence lacked
consistency, strategic direction, and identity-driven storytelling. We took on the
challenge of transforming an underleveraged Instagram page into a high-
performing, community-driven platform that matched the scale and vision of the
township and Adani Realty. 

BRAND: SHANTIGRAM 

Key Goal

Established Brand Identity
 Build a cohesive and ownable digital identity with brand guidelines and
visual templates that can be used across board for offline and online
collaterlas and marketing assets. 

Digital Community
 Increase followers from an inactive base of 2,000 to a significantly more
engaged and growing audience.

Showcase Township Life
 Highlight real moments from the township through content shoots and
campaign storytelling.

Drive Engagement Through Community
 Activate the existing Shantigram community via contests, stories, and
seasonal activities.

X



Metric Outcome

Follower Growth From ~3400 to 14,000+ (4 months)

Monthly Reach Averaging 3–4 million users/month

Engagement Growth 5x increase in likes, shares, comments & saves

Campaign Highlights Navratri @ Shantigram, Humans of Shantigram, Giveaways

Brand Infrastructure Fully developed brand guidelines + content bank

We took a structured, long-term brand-building approach focused
on both storytelling and systemization:

Created a brand playbook for all digital platforms: tone of voice, fonts, color palette,

and post layouts.

Planned and executed a full-scale content shoot, capturing township amenities, family

life, green spaces, and community interactions.

Covered high-visibility events like Navratri, Republic Day, Father’s Day, and

Independence Day to drive shareability and relevance.

Introduced ‘shot at Shantigram’, ‘only at Shantigram’ marquee content to be used

photography-based contests, and festive giveaways to organically build reach and

reliability.

Created narratives around real families, fitness routines, chai breaks, children playing —

moments that celebrated the idea of ‘home’.

Build and yearly marketing plan for all things Shantigram - including Adani school,
Golf club and more and that is being followed till now. 



Collaboration Background

Raw Beauty is a clean, science-backed skincare brand that originated
on Instagram. With a strong base of returning customers, the next phase
of growth involved broadening the funnel and tapping into a fresh
audience base — both online and offline.
The objective: not just brand discovery, but measurable conversion from
new customers.

BRAND: RAW BEAUTY

Key Goal

Grow New Customer Base
 Increase the share of new customers from 20% to 50% over 3
months.

Optimize for Conversions
 Leverage Instagram as a discovery + conversion platform with smart
optimization.

Build Educational Awareness
 Create informative content around actives and clean formulations
to onboard newer audiences.

Expand Presence Beyond Digital
 Use pop-ups and on-ground events to connect with potential
customers offline.

X



We focused on a full-funnel strategy designed to attract, educate,
and convert:

Revamped bio, story highlights, and link-in-bio with updated offers, routines, and best-

sellers.

Created in-house educational reels around actives like Vitamin C, Niacinamide, and

AHAs — targeting both new and curious users.

Partnered with diverse creators across skincare, wellness, and dermatology verticals to

build reach + relatability.

Participated in curated flea markets and skin-focused events to build brand trust and

trial beyond the screen.

Engaged in DMs and comments around usage queries to make the brand feel

accessible and responsive.

W E B S I T E  R E V A M P

New V/s Return Customer Ratio 

Jan 70 : 30

Feb 60 : 40

March 49 : 51

ROAS : INR 5

With this data, the brand got
funding from Nalanda University
as well. 



Collaboration Background

Glen Grant, a refined and award-winning single malt whisky,
aimed to cement its presence in the premium lifestyle space. To
do this, we activated a high-impact collaboration with Porsche —
a brand synonymous with luxury, precision, and taste — in a
bespoke event experience.
The primary objective: establish Glen Grant as a whisky of
choice at elevated lifestyle occasions, resonating with affluent,
experience-driven audiences.

BRAND: GLEN GRANT

Key Goal

Position Glen Grant alongside globally respected luxury brands like
Porsche to reinforce premium appeal.
Capture visually striking moments of the brand in action — not just
poured, but celebrated.
Ensure Glen Grant becomes associated with refined, aspirational
settings among urban HNIs and connoisseurs.
 Produce high-end content that lives beyond the event, reinforcing
taste, class, and summer whisky versatility.

X



Metric Outcome

Content Assets Produced High-quality photo & video assets

Premium Brand Alignment
Reinforced Glen Grant’s presence at high-end

lifestyle events

Perception Shift
Strong visual narrative: whisky as an elevated

experience

Strategic Outcome
Glen Grant now positioned as a “choice-of-

moment” whisky for luxury gatherings

We approached this campaign not just as a one-time collab—but as a
strategically layered brand movement.

Developed a visual blueprint with tone, angles, color palettes, and hero moments to

guide every frame of the shoot.

Executed a premium lifestyle shoot where guests were captured sipping Glen Grant

cocktails, posing with Porsche golf event, and interacting in elegantly designed

spaces.

Captured candid moments of people enjoying whisky in a summer luxe setting,

positioning Glen Grant as a versatile drink for both classic and contemporary tastes.

Rolled out content series emphasizing the event vibe, building brand association with

exclusivity and good taste.



I N F L U E N C E R S / C E L E B  C O L L A B S



I N F L U E N C E R S / C E L E B  
C O L L A B S

Arjun Kapoor Sourced GANT for SRK’s latest movie DUNKI Kartik Aryan



I N F L U E N C E R S /
C E L E B  C O L L A B S

Manoj BajpaiTiger Shroff Ridhi Dogra



I N F L U E N C E R S / C E L E B  
C O L L A B S

Guru Randhawa, Singer Siddharth Nigam, ActorKapil Sharma, Comedian



Tejasswi Prakash for Kendall & Kylie

Click here to view

Vidyut Jamwal

https://www.instagram.com/p/CgwaEA2hlH_/?hl=en


Mohsin Khan

B Praak



CLICK HERE TO WATCH CLICK HERE TO WATCH CLICK HERE TO WATCH

Ankur & Sonia Rathee Tejeshwar Sandhu Deeksha Rawat

CLICK HERE TO WATCH

Karron Dhingra

https://www.instagram.com/reel/CS373ySDGh9/
https://www.instagram.com/reel/CS1ETK-DBbx/
https://www.instagram.com/reel/CP3KE2NhntA/
https://www.instagram.com/reel/CP0c7ChhWiW/
https://www.instagram.com/reel/CS373ySDGh9/
https://www.instagram.com/reel/CS1ETK-DBbx/
https://www.instagram.com/reel/CP3KE2NhntA/
https://www.instagram.com/reel/CP0c7ChhWiW/


I N F L U E N C E R S / C E L E B  
C O L L A B S

Riya Jain for Rooted & Elle



I N  T H E  M E D I A



P R I N T  F E A T U R E S

Mona B in
New Indian Express

Mona B in The Hindu
Home & Living Collection

Mona B in GoodHomes
Home & Living Collection



P R I N T  F E A T U R E S

Raw Beauty in
Global Spa

Mona B in 
Indulge Express
Hyderabad

Mona B in Femina
New Launches

Raw Beauty in
Deccan Herald



D I G I T A L  F E A T U R E S

ICONIC feature
multiple publishings 

FUPRO feature in
YOUR STORY 

https://yourstory.com/2025/05/startup-leaders-driving-tomorrows-innovation


D I G I T A L  F E A T U R E S

MonaB in
Travel & Leisure

Hebbevu Brand Story in
Better India, Money Control & News18

Raw Beauty in
Vogue

https://www.travelandleisureasia.com/in/travel-tips/accessories/essential-toiletries-to-carry-in-your-travel-kit/
https://www.vogue.in/beauty/content/these-are-the-best-natural-deodorants-to-keep-you-fresh-all-day
https://www.vogue.in/beauty/content/these-are-the-best-natural-deodorants-to-keep-you-fresh-all-day
https://thebetterindia.com/321571/amith-kishan-quits-job-to-start-hebbuvu-organic-and-natural-farming-earns-crores/


D I G I T A L  F E A T U R E S

Raw Beauty in
India Retailing

MonaB in
Lifestyle Asia

MonaB in India Today
Expert Opinion

https://www.indiaretailing.com/2024/05/12/skincare-brand-raw-beauty-set-to-expand-globally-founder-sunayana-walia/
https://www.lifestyleasia.com/ind/style/fashion/check-out-these-made-in-india-bags-that-are-also-sustainable/
https://www.indiatoday.in/india-today-insight/story/why-luggage-choice-could-make-or-mar-your-travel-2533709-2024-04-30


D I G I T A L  F E A T U R E S

Club York in
iDiva

Raw Beauty in
Elle

Raw Beauty in
Zee Zest

Raw Beauty in
Grazia

https://www.idiva.com/ampstories/fashion/celebrity-style/deepika-padukone-looks-effortless-in-a-white-sweater-and-mom-fit-denim-pants-recreate-her-look-on-a-budget/18069810
https://elle.in/24-new-beauty-launches-january/
https://zeezest.com/style-beauty/here-s-why-we-re-loving-honey-in-our-skincare-5703
https://www.grazia.co.in/beauty-and-health/weekly-edit-the-best-beauty-launches-on-our-radar-12428.html


D I G I T A L  F E A T U R E S  &  C O F F E E  T A B L E  B O O K S

ICONIC store launches in
various digital media

Apoorv Sen, COO, ICONIC
India in Business of Fashion
Magazine's 100 CEOs

https://www.google.com/search?q=iconic+india+apoorv+sen&sca_esv=416ba6576d301d78&rlz=1C5CHFA_enIN959IN960&tbm=nws&ei=uhGzZ7j_MMisseMP6byEqQc&start=10&sa=N&ved=2ahUKEwi4xKKKwsqLAxVIVmwGHWkeIXUQ8tMDegQIBBAE&biw=1440&bih=812&dpr=1


AW A R D S  &  N O M I N A T I O N S



I N D I A N  R E T A I L E R  D 2 C  B R A N D  A W A R D S  2 0 2 3

Raw Beauty awarded as India’s Best D2C Brand
Of The Year 2023 - Vegan Product

https://www.d2cindia.in/2024/awards_winner.php
https://www.d2cindia.in/2024/awards_winner.php
https://www.d2cindia.in/2024/awards_winner.php


O F F L I N E  A C T I V A T I O N S



H O S T I N G  &  G U E S T L I S T  E V E N T  

Prajjwal Gujrati Srishty Singh Jhanvi Megha Sidharth

S T O R E  A C T I V A T I O N  F O R
I C O N I C  J A I P U R  &  B A N G A L O R E

T A S T I N G  E V E N T  F O R
P R O D I G Y Y  B E V E R A G E S

https://www.instagram.com/iconicfashionindia/?img_index=1
https://www.instagram.com/reel/DFfUfUvvXtl/
https://www.instagram.com/reel/DFKINQAxEDL/
https://www.instagram.com/reel/DFcglpvpBRm/
https://www.instagram.com/p/C7RWc86ysL3/?hl=en
https://www.instagram.com/p/C7MZQPqSYk8/?hl=en
https://www.instagram.com/p/C7O0VdQSaGu/?hl=en


FOR ADANI 

CLICK THE CREATIVE TO VIEW THE VIDEO

CLICK THE CREATIVE TO VIEW THE
VIDEO

https://www.instagram.com/p/DG7UbnfBHw5/?hl=en
https://www.instagram.com/p/DFPG3p7vjY1/?hl=en


FASHION LOGOS



CORPORATE LOGOS



P A C K A G I N G  B O X
E L E M E N T S

D E L I C A T E  |  F E M I N I N E  |  T R A D I T I O N A L



C O L O R  P A L E T T E

E L E M E N T S

Q U I R K Y  |  V I B R A N T  |  F U S I O N



COM P A N Y
CO L L A T E R L A S



F O O D  &  B E V .

CLICK HERE TO WATCH

https://www.instagram.com/p/CdSaP2fPwr5/
https://www.instagram.com/p/CbxQK4KPJSq/
https://www.instagram.com/p/CbxQK4KPJSq/


F & B

CLICK HERE TO WATCH CLICK HERE TO WATCH CLICK HERE TO WATCHCLICK HERE TO WATCH

https://drive.google.com/file/d/1z_08FbiXNaPo4kfLqqJBv0OEwr7JF_eZ/view?usp=sharing
https://drive.google.com/file/d/1Z9kGsNs82Qh_jDu9e0S19-EyE3QZI03F/view?usp=sharing
https://drive.google.com/file/d/1wzq3yU6-VbSksXN7ZLDH9WDhk92ryLVX/view?usp=sharing
https://www.instagram.com/reel/CWxeDLdjelb/
https://www.instagram.com/reel/CT9my1Mjg6k/
https://www.instagram.com/reel/CTe6vC9oYwA/
https://www.instagram.com/reel/CWlJFTpDar_/?hl=en


F & B

CLICK HERE TO WATCH

https://www.instagram.com/reel/CXObqcUjnVX/


CLICK HERE TO WATCH

F & B  

CLICK HERE TO WATCH

https://www.instagram.com/reel/CbFv6iRD-l1/
https://www.instagram.com/reel/Cv9AQAZuYQ-/


F & B  

CLICK HERE TO WATCH

https://www.linkedin.com/posts/mmidiplomatic_meet-mmi-activity-6995269360567136257-VKrt?utm_source=share&utm_medium=member_desktop


F & B  

CLICK HERE TO WATCH CLICK HERE TO WATCH

https://www.linkedin.com/posts/mmidiplomatic_mmi-mmidiplomatic-beers-activity-7121119279608938499-J0vl?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/mmidiplomatic_thesustainableseries-mmidiplomatic-mmisustainability-activity-7115602955847802881-mrZC?utm_source=share&utm_medium=member_desktop


F & B  

Please Click on the photo to view the video Please Click on the photo to view the video 

https://drive.google.com/file/d/1aAxtdsUusHBh7QzpcOEOT06Xh2obqMO0/view
https://drive.google.com/file/d/1pYIw4SOt5iUn16rg_ujQNgdtrnM-5pAx/view


F & B  

Please Click on the photo to view the video Please Click on the Eye to view the video Please Click on the video to view the video 

https://www.instagram.com/p/C2hkMmzJZJU/?hl=en
https://www.instagram.com/p/C2UlqYvSB39/?hl=en
https://www.instagram.com/p/C2cdUfVpD3r/?hl=en


F&B
H O M E P A G E  R E V A M P



EMAILERS
NEWS L E T T E R S



L A N D I N G
P AG E S
NOTE : Please click
on the images to
view the full page
design

Kindly click here to view 
the whole bank.

https://drive.google.com/drive/folders/1mgDvIg2Wp18PUlKJIONH04RwM-2zZCT7?usp=sharing
https://drive.google.com/drive/folders/1mgDvIg2Wp18PUlKJIONH04RwM-2zZCT7?usp=sharing
https://drive.google.com/drive/folders/1mgDvIg2Wp18PUlKJIONH04RwM-2zZCT7?usp=sharing


L A N D I N G
P AG E S

https://drive.google.com/file/d/13L2Kj2-tiQ6QGPDz5NUyyXHT9h2eCLBn/view?usp=sharing


L A N D I N G
P AG E S

https://drive.google.com/file/d/13L2Kj2-tiQ6QGPDz5NUyyXHT9h2eCLBn/view?usp=sharing


L A N D I N G
P AG E S

https://drive.google.com/file/d/1apLTgMFANc_Twd1My8n4sn45SFoxEeE1/view?usp=sharing


O F F L I N E  
C R E A T I V E S  

For 
Vector X

Banners/Print ad
for Hero Eco



SKINCARE & 
WELLNESS

CLICK THE PICTURE TO VIEW THE VIDEOS

https://www.instagram.com/p/CfohxzdAoCX/
https://www.instagram.com/p/Ceh7Z9uAT0U/
https://www.instagram.com/p/CflyzYZPitN/
https://www.instagram.com/reel/Cf_mrfDAtU_/


SKINCARE & 
WELLNESS

CLICK THE PICTURE TO VIEW THE POST

https://www.instagram.com/p/CiAQXmNJbK1/
https://www.instagram.com/p/ChrrsyEgRXu/
https://www.instagram.com/p/Chmg2x1v_3O/
https://www.instagram.com/p/Cg6x7DVP21J/
https://www.instagram.com/p/Cgece7fgD_b/


SKINCARE & 
WELLNESS

https://www.instagram.com/p/CiAQXmNJbK1/
https://www.instagram.com/p/Cn6zYHGyegO/?hl=en
https://www.instagram.com/p/CnCJN0ByOn8/?hl=en
https://www.instagram.com/p/CmY8K9iyTCJ/?hl=en


JEWELLERY

L I F E S T Y L E

PLAY NOW

https://drive.google.com/file/d/16DooyPHhy8zJbaKn4_13hTodqy52wf9y/view?usp=sharing
https://drive.google.com/file/d/16DooyPHhy8zJbaKn4_13hTodqy52wf9y/view?usp=sharing
https://drive.google.com/file/d/16DooyPHhy8zJbaKn4_13hTodqy52wf9y/view?usp=sharing


J E W E L L E R Y

CLICK HERE TO WATCH CLICK HERE TO WATCH

https://drive.google.com/file/d/13Y9_t7YZF8xhM8kq8m-f9eVaf1qAYtaM/view?usp=sharing
https://drive.google.com/file/d/1ujgoO4-N7vtBJktf6ZFqmhkucs0YsKXn/view?usp=sharing
https://drive.google.com/file/d/13Y9_t7YZF8xhM8kq8m-f9eVaf1qAYtaM/view?usp=sharing
https://drive.google.com/file/d/1ujgoO4-N7vtBJktf6ZFqmhkucs0YsKXn/view?usp=sharing


PLAY NOW

J E W E L L E R Y

https://www.instagram.com/p/CbaOnXSAcgo/?hl=en
https://www.instagram.com/p/CbaOnXSAcgo/?hl=en


A P P A R E L  &
L I F E S T Y L E



A P P A R E L
&  
L I F E S T Y L E



A P P A R E L
&  
L I F E S T Y L E

ILLUSTRATION / PRODUCT SKETCHES

PRODUCT REEL

https://www.instagram.com/p/Cs5xJVfRaWI/
https://www.instagram.com/p/CslmKvoBZ6H/
https://www.instagram.com/p/CuHYCO5I1P-/
https://www.instagram.com/p/CtG1ke5ohr_/
https://www.instagram.com/p/CsET-2Jgz9g/


A P P A R E L
&  
L I F E S T Y L E



CLICK HERE TO WATCH CLICK HERE TO WATCH

A P P A R E L  &
L I F E S T Y L E

https://www.instagram.com/p/CU7u9pCjpsI/
https://www.instagram.com/p/CU7u9pCjpsI/


CLICK HERE TO WATCHACC E S SO R I E S

https://www.instagram.com/p/Cnj8nyZK8Sa/?hl=en


A P P A R E L
&  
L I F E S T Y L E

CLICK HERE TO PLAY CLICK HERE TO PLAY

https://www.instagram.com/reel/CPni5tlBCb-/
https://drive.google.com/file/d/18jWpNf1pjQO_PVo-2e8bt5lIqyeXpjDV/view?usp=sharing
https://www.instagram.com/reel/CPni5tlBCb-/
https://drive.google.com/file/d/18jWpNf1pjQO_PVo-2e8bt5lIqyeXpjDV/view?usp=sharing


A P P A R E L
&  
L I F E S T Y L E

C L I C K  H E R E  T O  W A T C H C L I C K  H E R E  T O  W A T C H C L I C K  H E R E  T O  W A T C H

https://drive.google.com/file/d/1RNr1pOqjHY0UMQHL_wkcfiUmB9p-sz23/view?usp=sharing
https://drive.google.com/file/d/1xvJmXSijOfue9jw1XY2l3vgWqTqbFiMb/view?usp=sharing
https://www.instagram.com/p/CbXLNl0BuWK/


CON S UM E R
GOOD S

https://drive.google.com/drive/folders/1Qu1aiCjwsPW64ZxzHMbOUgcT2NJUeg9o?usp=sharing


CLICK HERE TO WATCH

T E C H

CLICK HERE TO WATCH

https://www.instagram.com/reel/CT7J3-BIxLH/
https://www.instagram.com/reel/CTr6CgFlyHd/


F MCG

https://www.instagram.com/p/CsjG0WLvhdD/?hl=en


W E B S I T E  B A N N E R S





W E B S I T E  
B A N N E R S



U S I N G  A I



P R O D UC T
P HO TOG R A P H Y

For 
Franklin Water

C L I C K  H E R E  T O  W A T C H

https://www.instagram.com/p/Cx0cy-fSJLf/?hl=en


P R O D UC T
P HO TOG R A P H Y
Conceptualised, Shot and
Edited by team KONG For NYPD



C A M P A I G N
S H O O T  
Conceptualised, Shot and
Edited by team KONG

For Anecdotes



C A M P A I G N
S H O O T  
Conceptualised, Shot and
Edited by team KONG

For The Glen Grant x Nappa Dori For The Glen Grant x Porche 



P R O D UC T
P HO TOG R A P H Y

Conceptualised, Shot and
Edited by team KONG

For Khadi Essentials



P R O D UC T
P HO TOG R A P H Y
Conceptualised, Shot and
Edited by team KONG

For Raw Beauty



P R O D UC T
P HO TOG R A P H Y
Conceptualised, Shot and
Edited by team KONG

For Mona B



P
R
O
D
U
C
T

P
H
O
T
O
G
R
A
P
H
Y

Conceptualised, Shot and
Edited by team KONG For Raw Beauty ( Videos )

CLICK HERE TO WATCH CLICK HERE TO WATCHCLICK HERE TO WATCH

https://www.instagram.com/reel/Cj75DSFA4r6/
https://www.instagram.com/reel/Cj2yHcLAlK9/
https://drive.google.com/file/d/1j46-gq0GF9Lm_EepEx2R9vIpoTn9VLtZ/view?usp=sharing
https://www.instagram.com/reel/ChZnz-rgBfr/


P R O D UC T
P HO TOG R A P H Y

Conceptualised, Shot and
Edited by team KONG

For KK Lee



P R O D UC T
P HO TOG R A P H Y
Conceptualised, Shot and
Edited by team KONG



P R O D UC T
P HO TOG R A P H Y
Conceptualised, Shot and
Edited by team KONG

For trueBrowns



P R O D UC T
P HO TOG R A P H Y
Conceptualised, Shot and
Edited by team KONG

For MONA B

https://drive.google.com/file/d/1jH_rO8uSG5dZZd3FJT5tnLAGQMheTt9C/view?usp=sharing


P R O D UC T
P HO TOG R A P H Y

Conceptualised, Shot and
Edited by team KONG

For MONA B



P R O D UC T
P HO TOG R A P H Y
Conceptualised, Shot and
Edited by team KONG

For trueBrowns



P R O D UC T
P HO TOG R A P H Y
Conceptualised, Shot and
Edited by team KONG

For K.K.LEE



P
R
O
D
U
C
T

P
H
O
T
O
G
R
A
P
H
Y

Conceptualised, Shot and
Edited by team KONG For Raw Beauty ( Videos )

CLICK HERE TO WATCH CLICK HERE TO WATCHCLICK HERE TO WATCH

https://drive.google.com/file/d/1hcpbkYGpzaWZPPRk-GDhPy_5zFvmiVEO/view?usp=sharing
https://drive.google.com/file/d/1j46-gq0GF9Lm_EepEx2R9vIpoTn9VLtZ/view?usp=sharing
https://drive.google.com/file/d/1vXoeAAztJDDge70Nq__4T_2_h8oFuxB5/view?usp=sharing
https://drive.google.com/file/d/1hcpbkYGpzaWZPPRk-GDhPy_5zFvmiVEO/view?usp=sharing
https://drive.google.com/file/d/1j46-gq0GF9Lm_EepEx2R9vIpoTn9VLtZ/view?usp=sharing
https://drive.google.com/file/d/1vXoeAAztJDDge70Nq__4T_2_h8oFuxB5/view?usp=sharing


P R O D UC T
P HO TOG R A P H Y
Conceptualised, Shot and
Edited by team KONG

Sustainable Packaging
For trueBrowns & K.K.Lee



P R O D UC T
P HO TOG R A P H Y
Conceptualised, Shot and
Edited by team KONG



WWW.DIGITALKONG.IN
REACH US AT: CONTACT@DIGITALKONG.IN


